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“Today’s teenager is tomorrow’s potential customer, and the
overwhelming majority of smokers first begin to smo ke while
still in their teens...The smoking patters of teenager  sis
particularly important to Philip Morris.”- March, 1981 Phillip

Morris market research report

“The base of our business is the high school student
Lorillard Tobacco.

“We don’t smoke the stuff. We just sell it. Weres erve the
right to smoke for the young, the poor, the black, and the

stupid.” - RJR executive, when asked why he doesn’t smoke,
1992.





















e Give lowa Youth the true, unfiltered facts about
Big Tobacco’s lies

* Fight back against the tobacco industry’s
constant attempts to addict Youth

 Change people’s attitudes toward tobacco use

* Help lowa Youth quit, or better yet,
never start using tobacco

*Protect the health of all from
secondhand smoke







OW Is JEL organized?

8,000 JEL Members

4.000 Youth Advocates
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JEL Executive Council Members
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JEL Coordinator
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Division Director
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Tobacco Commission
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Palm Cards
eSandwich Boards
Cup Controversy
Empty Shoe Event
Message Mow
*Crime Scene
Dining Experience

*Qutreach Signs















Tobacco Control & Prevention Websites

o www.thetruth.com
 www.jeliowa.org

e Www.cdc.gov/tobacco

o www.tobaccofreekids.org

* WWW.NO-Smoke.org

e WWw.surgeongeneral.gov/tobacco
e WWWw.tobaccoqgc.org

e WWW.Ignitegeneration.org




